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Brand Builds



Back n Balance

A NUCCA chiropractic clinic with a six-person team
sought a refreshed brand identity to support patient
growth. As they prepared to move into a new office
space, they aimed to introduce the updated brand in
tandem with the opening.

This clinic is primarily run and functions through the work
of dedicated women healers and staff. What was missing
in their previous visual materials was a clinical feminism
and welcoming structure that these women provided in
person.

| created alogo using curves throughout and paired it was
traditional clinical color combination of a light teal and
soft gray. The juxtaposition of this combination defined a
resolute professionalism and excellent care.

Deliverables:

1. Logo

2. Copy for website and marketing materials
3. Website, mobile

4. Peripheral marketing materials

5. Paper system

6. Trade show displays

7. Building signage

8. Scrubs and clothing

back n balance

not all work shown



back n balance

Patricia Gregg, D.C., P.A, DCCJP

NUCCA CHIROPRACTOR
drgregg@backnbalanceaustin.com

Your upcoming appointment at Back ‘n Balance:

HOOWOOE

Date: Time:

2712 Bee Caves Road - Suite 122 « Austin, Texas 78746

To cancel or change appointments within 72 hours
of appointment time, please call 512.479.7878




Folk Botanicals

Prior to being FOLK, this boutique essential oil Deliverables:
and skin care business was called St. Selkie.
1. Logo
They wanted a rebrand after deciding that the new name 2. Copy for website and marketing materials

represented their dedication to the simplicity of nature

o . : 3. Website, mobile
and the community in which they live.

4. Labels for soaps, body scrubs,

They enlisted my help in designing the logo and labels aromatherapy sprays, lotions, oils, bath
for all the products as well as developing the brand color salts, diffuser sprays
palette and peripheral marketing materials. 5. Paper system

6. Trade show displays
7. Photographic art direction

S,
Y

FOLK

BOTANICALS
aromatherapy & apothecary

not all work shown






Legacy Connect

LegacyConnect is a transportation management
organization that started as Plano TMA. They
hired me to brand the organization completely,
starting with name, tagline and on into the visuals
and peripheral materials.

LegacyConnect offers mobility options for the Legacy

areain Plano, Texas. This involves interfacing with the

public, business owners, property managers and any other
stakeholder who lives and/or works in the area. Transportation
management offers commute and transit (transportation)

options for individuals who regularly come and go into the area.

The brand needed to communicate to the potential partners a
sense of professionalism and rubber to the road, so to speak,
in helping with reducing the number of single car drivers on
the road. Additionally, looking into the future to include smart
mobility was also on the table.

not all work shown

Deliverables:

1. Name
2. Tagline
3. Logo

4. Copy editing for website and
marketing materials

5. Website, mobile, deck templates

6. Marketing strategy, outreach strategy
7. Social media set up

8. Peripheral marketing materials

9. Maps

10. Infographics

EGACY
NNECT






Texas Traditions

This unigue business had to start from scratch.

Even the most minute detail was not overlooked. | worked closely

with the owner to recreate her Culinary Folk Art business and brand.

| began by developing the overall concept, “the modern country
kitchen.” The importance of family gatherings and cooking from old
family recipes.

| provided label designs for all fiftteen products, designed
the packaging, art directed the photo shoot and created the
eCommerce web site and sales brochure.

The owner attended trade shows so | designed a movable kitchen
complete with a chandelier. Also important were POP sales, so
signage and other informational displays were produced.

Deliverables:

1. Tagline
2. Logo

3. Copy editing for website and
marketing materials

4. Website, mobile

b. Labels for fifteen products

6. Packaging for 2, 4 and 6 items

7. 25-page catalogue

8. Marketing strategy, outreach strategy
9. Peripheral marketing materials

10. Photoshoot art direction

TRADITIONS
Gulnary Tt R



A TEXAS ¢
TRADITIONS

e P AR

Dianna Howard
Founder-President

P.O. Box 2705
Georgetown, Texas 78627
512.863.7291
800.547.7062

Fax 512.869.6212
www.texastraditions.com
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The Official
Preservation Company for
Texas Culinary Heritage



Movabi

ty

Movability is a transportation management
organization that started as Downtown Austin
TMA. They hired me to brand the organization
completely, starting with name, tagline and on into
the visuals and peripheral materials.

Movability Austin offers mobility options for the downtown
business district in Austin, Texas. This involves interfacing
with the public, business owners, property managers and
any other stakeholder who lives and/or works in the area.
Transportation management offers commute and transit
(transportation) options for individuals who regularly come
and go into the area.

The brand needed to communicate to the potential partners a
sense of professionalism and rubber to the road, so to speak,
in helping with reducing the number of single car drivers on
the road. Additionally, looking into the future to include smart
mobility was also on the table.

m

not all work shown

vabilit

AUSTIN

Deliverables:

1. Name
2. Tagline
3. Logo

4. Copy editing for website and
marketing materials

5. Website, mobile, deck templates

6. Marketing strategy, outreach strategy
7. Social media strategy

8. Peripheral marketing materials

9. Maps

10. Infographics

y




m@vability

Glenn Gadbois

C 512.294.7446
glenn@movabilityaustin.org

agn
0512.320.9966  Post Office Box 684333 b I t
F 512.320.9972  Austin, Texas 78768 - m®va I I y

Let us help your employees leave
commute frustrations behind,
improve productivity and your
bottom line.

www.movabilityaustin.org




Revicare Wellness

Revicare Wellness is a group organized by two
medical professionals in the Austin area. It is
centered in health and wellness, utilizing a device
called a high-energy inductive therapy unit.

Revicare Wellness is a modern wellness studio based in
Austin, dedicated to restoring energy, supporting recovery,
and enhancing overall well-being through advanced, non-
invasive therapies. Blending innovative technology with a
warm, client-centered approach, Revicare offers a refined
experience designed to help individuals feel balanced,
revitalized, and resilient in their everyday lives.

not all work shown

Deliverables:

1. Name
2. Tagline
3. Logo

4. Copy editing for website and
marketing materials

5. Social media setup
6. Website, mobile

7. Peripheral marketing materials






Turtle Dragon Health Services +

This highly regarded acupuncture clinic needed Deliverables:
to expand from just an acupuncture clinic to
a holisitic medical facility. Additionally, Turtle 1. Logo

Dragon initiated an online store where organic teas
from around the world and Chinese items can be
purchased.

2. Copy writing for website and
marketing materials

3. Website, mobile

. 4. Peripheral marketing materials
From Turtle Dragon to Turtle Dragon Health Services, | P 9

recreated their logo but maintained the style | originally 5. Online store
designed that they loved, and that resonated as a brand
with patients.

The work entailed a brand audit as their visual materials
were inconsistent. | began with the new logo, and moved
on to various peripheral marketing material, finalizing the
project with a complete overhaul of the website.

The website is now both functional and beautiful, offering a
glimpse at the professionalism and skill of the providers.
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TURTLE DRAGON
~ HEALTH SERVICES —

not all work shown






Jade |Leaves [ea House

A new and very unique restaurant and tea house Deliverables:
wanted to create a brand and online experience that
mirrored the dining and sipping experience. 1. Logo

2. Copy writing for website and
This would allow people a taste of what to expect upon marketing materials

entering the restaurant. . .
J 3. Website, mobile

The owners painstakingly created a rich, lush interior space 4. Peripheral marketing materials

and selected rare, organic teas for the menu. Their meals 5. Paper system

were also organic and from local farms. .
6. Online store

| used deep colors with touches of reds and greens, and

glowing photography to achieve the feeling we were going

for: beautiful and elegant ambience in two dimensions.

not all work shown






City of Austin Transportation Department

The Austin Transportation Department hired me to Deliverables:

brand the Austin Mobilty Program and the proposed

urban rail system as spec work, due to the inherent 1. Multiple logos

malleability of the transportation movement in austin. 2. Copy writing for website and

marketing materials

The breadth of work began with logo designs, and moved 3. Community outreach strategies
mtp market|.ng matem-al dwec?ed towards public interfacing. 4. Peripheral marketing materials
This marketing material consisted of brochures, handouts,
postcards, reports, PowerPoint presentations, posters, 5. Maps
signage, maps, websites, banner ads, etc. 6. Infographics
. _ , o 7. PowerPoint templates
The work transitioned into multiple programs such as Vision
Zero, eScooter etiqutte, Parking ATX, and the like, which 8. Additional program materials design
consisted of hand-rendered illustrations, logo designs. and for community outreach and information
more.

& AUSTIN MOBILITY
¢, URBAN RAIL

not all work shown
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The City of Austin encourages
people to get utilize shared
services for transportation to,
from and around downtown.
Save money, make friends and
help Austin minimize traffic and
reduce emmissions.

Shared

Services

AUSTIN SMART TRIPS

Researching best practices for a top program

Do you drive all by yourself to Learn about other options through Fill out a survey and let us know
get around town? the City's new Smart Trips program! more about your commuting habits.

Try the bus. It's easier than you think Ride a bike. It's faster and more So many choices to a smarter
with the help of a STAR volunteer! convenient than you think with a commute.
STAR volunteer!

Once we receive your survey, a STAR
(Smart Trips Austin Representative)
will meet with you and drop off maps,
bike lights, pedometers and other tools
to help you diversify your commute.

We'll help you figure out the best
options and routes for your commute.

We can't wait to hear about YOUR
Smart Trips experience!

Maximize your transportation options!
Minimize your commute stress!



Traditional Design

Curated collection of work done for local
nonprofits, authors and regional businesses












