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BACK N BALANCE

A NUCCA CHIROPRACTIC CLINIC WITH SIX STAFF

MEMBERS NEEDED A FRESH NEW LOOK TO

INCREASE PATIENT LOAD. THEY WERE MOVING INTO
A NEW OFFICE SPACE AND WANTED TO LAUNCH THE

NEW BRAND PAIRED WITH THE OPENING.

This cliinic is primarily run and functions through
the work of dedicated women healers and staff.
What was missing in their previous visual materials
was a clinical feminism and welcoming structure
that these women provided in person.

| created a logo using curves throughout and paired
it was traditional clinical color combination of a
light teal and soft gray. The juxtaposition of this
combination defined a resolute professionalism and
excellent care.

DELIVERABLES:

1. Logo

2. Peripheral marketing materials
3. Paper system

4. Trade show displays

5. Signhage

6. Scrubs and clothing

back n balance



Your upcoming appointment at Back ‘n Balance:

Time

back n balance
2712 Bee Caves Road - Suite 122 + Austin, Texas 78746

Patricia Gregg, D.C., P.A., DCCJP .

NUCCA CHIROPRACTOR

drgregg@backnbalanceaustin.com

Our Doctors

Headaches? TMJ/TM New Patients

N
e New patients are always welcome! Here's "
Neck Injuries? Patricia Gregg, DC. PA. Andrew Thomasson, LA

Let us take
care of you!

what you can expect:
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back n balance

Stress and emotional overioad

Gentle Chiropractors focusing on a mission trip, Birth Trauma

onihe;NUCCAEechnique: Our doctors, our procedures
512.479.7878 and being a NUCCA patient.

backnbalanceaustin.com




LEGACYCONNECT™

LEGACYCONNECT IS A TRANSPORTATION

MANAGEMENT ORGANIZATION THAT STARTED

AS PLANO TMA. THEY HIRED ME TO BRAND
THE ORGANIZATION COMPLETELY, STARTING
WITH NAME, TAGLINE AND ON INTO THE
VISUALS AND PERIPHERAL MATERIALS.

LegacyConnect offers mobility options for the Legacy
area in Plano, Texas. This involves interfacing with the
public, business owners, property managers and any
other stakeholder who lives and/or works in the area.
Transportation management offers commute and
transit (transportation) options for individuals who
regularly come and go into the area.

The brand needed to communicate to the potential
partners a sense of professionalism and rubber to the
road, so to speak, in helping with reducing the number
of single car drivers on the road. Additionally, looking
into the future to include smart mobility was also on
the table.

EGACY
ONNECT

You can visit the website at legacyconnect.solutions.

*This branding project is still in production,
and | am in the process of peripheral
marketing material and paper system creation.


http://legacyconnect.solutions

H1EGACY
ONNECT

MOBILITY (noun): the ability to
move or be moved freely and easily

About  Services

News

Membership

Contact

EGACY

ONNECT R

THE TOOLBOX

Memborsip  Contact

manage property

BIKE, WALK & SCOOT

COMMUNICATION, EDUCATION & PROMOTION

About 5 News ~ Membership ~ Contact

SERVICES

LEGACYCONNECT CAN HELP MAKE TRAVELING AROUND THE LEGACY
AREA MORE EFFICIENT AND LESS TIME-CONSUMING, AND MAYBE
EVEN MORE FUN.

NTTA research tells us that even a 10% reduction in traffc during peak h provide in congestion.

Part of the problem is that the Legacy area has as to the area as d Austin and il rival

the number of employees in downtown Dallas by 2023. Yet unlike Austin, Dallas, or even Plano generally, 99% of Legacy
I driving alone at peak travel times. This simply the roadway system.

LegacyConnect brings together key partners to shift how and when travel happens, to give some relief to everyone
bl

coming to the area. Employers can create @ using ; can respond by
building the transportation system the area needs: and property managers can make infrastructure decisions that help
and empl better y Each of these groups have a role in reinforcing current

challenges and in adjusting to improve conditions.

Business members - employers and their employees - are
our primary customers. Businesses have very specific

FOR EMPLOYERS commute arrangements with their employees and as the




CHI WATER

ALTHOUGH CHI WATER NEVER

OFFICIALLY MADE IT TO THE SHELVES,

THE COMPANY HAD NUMEROUS

PRODUCTS READY TO BE PACKAGED.

This was a group of medical providers
whose goal was to use heavily distilled

and therefore potent Chinese herbs as

an addition to drinking water, via drops.
Chi Water was a healthy, holistic body
supplement without flavoring, that focused
on individual needs. Such as cold and flu
body support, relaxation and joint health.

The Chi Water target market were people
between the ages of 20 and 70 who are
very health-conscious, as well as people
who seek alternative medical care such as
acupuncture,homeopathy, chiropracty, and
the like.

The synergy of the circle (unity), vintage
Chinese artwork and pleasing colors
provided the drawing power.

SPIRIT SINGERS

DELIVERABLES

1. Label design for
five products

2. Packaging design

3. Logo

4. Website

5. Sales brochure

6. Email template

7. Copy writing and editing

8. Brand color palette

9. Brand style guide

10. PoP display

COLD & FLU TONIC



Which chi water™ is rlght for you"

Cold
&Fly
e .




JADE LEAVES TEAHOUSE

A NEW AND VERY UNIQUE
RESTAURANT AND TEAHOUSE
WANTED TO CREATE A BRAND

AND ONLINE EXPERIENCE THAT
MIRRORED THE DINING AND SIPPING
EXPERIENCE.

JADE LEAVES
TEAHOUSE

This would allow people a taste of what
to expect upon entering the restaurant

The owners painstakingly created a rich,
lush interior space and selected rare,
organic teas for the menu. Their meals :

. . TEA SELECTIONS
were also organic and from local farms [———r

- b

Our fine, organc tea selections
‘are avallable for purchase onfine!

DINING OUR STORY

e JADE LEAVES
bk ‘ZZ/Z.L/‘ Gl TEAHOUSE
‘/‘ﬂ'f.f[‘!ﬂ?‘“‘v“ )C[[_[u/u t,dg;

| used deep colors with touches of reds
and greens, and glowing photography
to achieve the feeling we were going for:
beautiful and elegant ambience in two
dimensions

DELIVERABLES

1. Logo

b only the: ’
2. Website oo Ly - [ ) A "
3. Peripheral marketing materials ovent - o b e soars e
4. Tea and food item menus Pl o v o, G, Mot | = \ ) mlm’"mmm"w g
5. Signage < e

6. Tea Labels and packaging selection



GRAY ENGINEERING |\ pr—

GRAY ENGINEERING IS AN ESTABLISHED CIVIL
ENGINEERING COMPANY IN AUSTIN. THEY'VE BEEN NATHAN BOLTZ ENGINEERING
DOING BUSINESS FOR OVER 25 YEARS, PROJECT REPRESENTATIVE

nboltz@grayengineeringinc.com

M 512.300.7887

They brought me in to conduct a brand audit and
proceed to re-brand the company. Their main concern
was the old name and style were stagnating them in this
highly competitive market and wanted to leverage their
good standing in the industry along with fresh creative.

N..

I modernized their company by creating a stylized logo (&) et kAl PGk Rk

Using a more “structured” gray paired with bright colors,  ENGINEERING Austin, Toxas 76759  aravenginesringine.com
This dictated the design for the rest of their materials.

DELIVERABLES

1. Name

2. Logo

3. Website
4. Paper system e

5. Presentation materials . " dim i
6. Brochures e fr

7. Email template

8. Large signs to place on-site

9. Photography of completed projects

10. Interior design of their new office space
11. Interior wall sign

12. Photography new office interior

13. Social media set up




FOLK BOTANICALS FLK

PRIOR TO BEING FOLK, THIS BOUTIQUE ESSENTIAL OIL BOTANICALS
AND SKIN CARE BUSINESS WAS CALLED ST. SELKIE. aromatherapy & apothecary

They wanted a rebrand after deciding
that the new name represented their
dedication to the simplicity of nature
and the community in which they live.

They enlisted my help in designing the
logo and labels for all the products

as well as developing the brand color
palette and peripheral marketing
materials..

DELIVERABLES

1. Logo

2. Labels for soaps, body scrubs,
aromatherapy sprays, lotions, oils,
bath salts and diffuser oils

3. Brand color palette

4. Container selection

5. Display consultation

You can visit the website at folkbotanicals.com.



https://folkbotanicals.com

GEORGETOWN RAIL
EQUIPMENT COMPANY

THIS INNOVATIVE CUTTING-EDGE
COMPANY NEEDED A BRAND AUDIT
AND PRODUCT ORGANIZATION.

Not a re-brand but brand refresh, shoring
up logos for the products, creating a brand
guideline. implementing the new style in all
materials.

DELIVERABLES

1. Logos for all products

2. Website

3. Interior office space design

4. Peripheral marketing materials
5. Paper system

6. Presentations

A Better Way to Work

Innovation. Value.

Georgetown Ral Equipment Company provides innovative 1oois for railroads
throughout North Amefica. From our Dump Train delivery system to our innovative
track Inspection system, Aurora, our products stand out among the rest as

identify and preduce new and better ways to get your work dane.
See Videos
2
> See Photos
k4

Material Handling Rail Car Kits

pagliuco@georgetownrail.com

"9  Cell 5129485691
AURORA 512.869.1542 x249
Fax 512.863.0405
& www.georgetownrail.com

111 Cooperative Way, Suite 100
Georgetown, Texas USA 78626

7. Trade show display
8. Product videos
9. Product-specific websites

GEORGETOWN RAIL EQUIPMENT COMPANY

www.georgetownrail.com

GPOWER

A better way to work.

1900582.1603
1512889 1542



TURTLE DRAGON
HEALTH SERVICES

THIS HIGHLY REGARDED ACUPUNCTURE
CLINIC NEEDED TO EXPAND FROM

JUST AN ACUPUNCTURE CLINIC TO A
HOLISITC MEDICAL FACILITY.

From Turtle Dragon to Turtle Dragon Health
Services, | recreated their logo but maintained
the style | originally designed that they loved,
and that resonated as a brand with patients.

The work entailed a brand audit as their visual
materials were inconsistent. | began with the

< >
new logo, and moved on to various peripheral
marketing material, finalizing the project with a TURTLE
complete overhaul of the website. DRAG’ON

HEALTH SERVICES

Using Wix, this site is now both functional
and beautiful, offering a glimpse at the
professionalism and skill of the providers.

You can visit the website at turtledragon.com.



http://turtledragon.com

%, 512.452.1410 Call to Schedule an Appointment

BEFORE

TURTLE DRAGON
~~ HEALTH SERVICES —

SERVICES ~ PROVIDERS ~ FORCLIENTS ~ CONTACT

ABOUT

i5E — |l ABOUT THE
= i = ; TURTLE DRAGON

L 5124521410 Cai

TURTLE DRAGON
<~ HEALTH SERVICES —~

ABOUT  SERVICES. FORCLIENTS  CONTACT

==

Allen Cline, DAOM, L.Ac. James Phillips, DAOM, L Ac

AFTER

Getin Touch



MOVABILITY AUSTIN

MOVABILITY IS A TRANSPORTATION
MANAGEMENT ORGANIZATION THAT STARTED
AS DOWNTO N AUSTIN TMA. THEY HIRED ME
TO BRAND THE ORGANIZATION COMPLETELY,
STARTING WITH NAME, TAGLINE AND ON INTO
THE VISUALS AND PERIPHERAL MATERIALS.

Movability Austin offers mobility options for the
downtown business district in Austin, Texas. This
involves interfacing with the public, business owners,
property managers and any other stakeholder

who lives and/or works in the area. Transportation
management offers commute and transit
(transportation) options for individuals who regularly
come and go into the area.

The brand needed to communicate to the potential
partners a sense of professionalism and rubber to the
road, so to speak, in helping with reducing the number
of single car drivers on the road. Additionally, looking
into the future to include smart mobility was also on
the table.

m

vability

AUSTIN



m@vablllty - 4

AUSTIN

Hello and welcome to Movability Austin

We help you get to and around downtown

C 512.294.7446
glennc

Glenn Gadbois

executive director

ovabilityaustin.org

0512.320.9966  Post Office Box 684333

m@vability

AUSTIN

, Texas 78768

€ 512.999.0379
laurenemovabilityaustin.org

0512.320.9966

we help you get to
and around downtown

for for

about feas news contact

O Austin Events
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Lauren Bennett
program coordinator

m@vability

AUSTIN

Post Office Box 684333
tin, Texas 78768

WHAT

‘www.movabilityaustin.org

B movabilty

Let us help your employees eave
Commuto irusratons benind,
improve productivity and your
bottom lne.

movabilityaustin.org

WEDOS =

@) did you know?
2 ) =7

m@vability
AUSTIN

We are dedicated to helping you find and use
transportation options that best suit your needs
to get you to and around downtown Austin.

Let us connect you with effective ransportation
tools to change your drive alone habits. Save
money, get healthy, and avoid frustrating traffic!

Visit movabilityaustin.org to find
great ways to get to and around
downtown other than driving alone

BE A PART
OF THE
SOLUTION!




LUX CONSILIO

LUX CONSILIO OFFER TRAINING TO THOSE
INTERESTED IN ESOTERIC PURSUITS AND
THE ENLIGHTENING OF ONE'S HEART AND
SOUL.

The amazing people at Lux Consilio wanted me to
help them provide the best visual elements to truly
back their philosophy and the great things they
were doing in the world.

This meant using specific colors and shapes, as L O

well as utilization of white space to create a feeling U X C O N S I L I

of expansiveness, concurrently offering a sense of

warmth and a welcoming engagement. SPIRITUAL TRAINING FOR THE AGE OF AQUARIUS

Their most pressing needs were a logo and a
website.

You can visit the website at luxconsilio.org


http://luxconsilio.org

Begin Your Training Help Us Continue with Our Work by Making a Donation

R

LUX CONSILIO

SPIRITUAL TRAINING FOR THE AGE OF AQUARIUS

Home Training Methodology Forum Events Calendar

BEGIN YOUR TRAININGI™

() L‘ III&

Philosophy

 Thisis the

far-reaching efects in consciousness.




TEXAS TRADITIONS

THIS UNIQUE BUSINESS HAD TO START
FROM SCRATCH.

Even the most minute detail was not overlooked.
| worked closely with the owner to recreate her
Culinary Folk Art business and brand.

| began by developing the overall concept, “the
modern country kitchen.” The importance of family
gatherings and cooking from old family recipes.

| provided label designs for all fifteen products,

designed the packaging, art directed the photo

shoot and created the eCommerce web site and
sales brochure.

The owner attended trade shows so | designed a
movable kitchen complete with a chandelier. Also
important were POP sales, so signage and other

informational displays were produced.

AN IMAGE FROM THE PHOTO SHOOT

DELIVERABLES

1. Label design for all 15 products

2. Packaging design

3. Location photo shoot art direction
. Logo

. Website

. Paper system

Sales brochure

. Peripheral marketing materials

. Email template

10. Copy writing and editing

11. Brand color palette

12. Brand style guide
1
1
1

O 00N U A~

3. Trade show displays
4. Signage
5. PoP display



Home Contact Us Search Site Go Signin  Log Out View Basket Check Out 800.547.7062

Jellies Mustards Dry Blends Giift Parcels Top Sellers
About Texas Traditions What Our Customers Say

Explore the authentic tastes

*foods from the I

of our award-winning Culinary 3 -
Jexas culinary herit

Folk Art — our dedication to

TRADITIONS the roots of Texas cuisine. It's
C(l'u&}my (G S a legacy born of simpler times,
The Official

when family and friends

Prese

Texas Culinary Heritage gathened it the bk : !
TRADITIONS
every day and enjoyed the Doty G
tastes and textures of the
Texas countryside.
Texas Hot Saltisa
staple around here! It
puts the perfect blend of
salt and spices in all of Fresh products are here!
my recipes. I don't
know what I would do
without it.

Gift parcelgfor all oc

Juu
RO SALT



AUSTIN MOBILITY AND AUSTIN URBAN RAIL

THE AUSTIN TRANSPORTATION

DEPARTMENT HIRED ME TO BRAND THE

AUSTIN MOBILTY PROGRAM AND THE
PROPOSED URBAN RAIL SYSTEM AS
SPEC WORK, DUE TO THE INHERENT

MALLEABILITY OF THE TRANSPORTATION

MOVEMENT IN AUSTIN.

The breadth of work began with logo designs,
and moved into marketing material directed
towards public interfacing. This marketing
material consisted of brochures, handouts,
postcards, reports, PowerPoint presentations,
posters, signage, maps, websites, banner ads,
etc.

The work transitioned into multiple programs
such as Vision Zero, eScooter etiqutte, Parking
ATX, and the like, which consisted of hand-
rendered illustrations, logo designs. and more.

& AUSTIN MOBILITY
¢ URBAN RAIL

Not all work shown. The scope of work entails
seven years of efforts working alongside staff
and program heads.
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ROONEY BLOOM

DENVER-BASED ROONEY
BLOOM IS A LANDSCAPE
DESIGN AND PLANT
CONSULTATION GROUP,
MAKING EFFORTS TO
EDUCATE THE PUBLIC
ABOUT THE BENEFITS OF
PLANTS, MEDICINALLY
AND EMOTIONALLY.

Rooney Bloom hired me to create
an ongoing series of packaged
seeds for a variety of purposes,
such as medical or food-based
combination of plants.

Using mylar bags and stickers,
| created a template to use

for all subsequent products. |
juxtaposed the visual elements,
with traditional drawings and
modern graphic elements to
continue the Rooney Bloom
methodology.

W

VEGGIE SEED PACK

This reminds us of family. Growing up, we did the best we
could at having a vegetable garden. We also planted

the back patio in South Carolina to follow the sun!

SEEDS INSIDE:

Boston Pickling Cucumbers, Beefsteak Tomato,
Lacinato Kale, Crookneck Squash, and Dwarf
Grey Sugar Peas

0]

rooney bloom

HERBAL SEED PACK

We love to cook. Some of our best times are spentin the
kitchen using fresh herbs from the backyard. Most herbs
can be dried for winter use, and taste way better than
store bought (all that TLC)!

SEEDS INSIDE:

Basil, Dill, Sage, Lemon Balm, Chives

rooney bloom

MEDICINAL SEED PACK

Healing your body, mind and spirit with plants s
often overlooked or misunderstood. Growing plants
in your environment that can heal fosters a true
‘connection to yourself.

SEEDS INSIDE:
Catnip, Lemon Mint, Echinacea,
Merigold, Lavender and Chamomile

rooney bloom

BEE, BUTTERFLY AND
BIRD SEED PACK

i Butterflies remind us of
family. Their patterns alone capture appreciative eyes. And
birds, our founders favorite creature.

SEEDS INSIDE

Sunflower, Aster, Zinnia, Milkweed, Bee Balm

W

rooney bloom

NATIVE GARDEN
SEED PACK

could at having a vegetable garden. We also planted
cucumbers and tomatoes in pots and pulled them around
the back patio in South Carolina to follow the sun!

SEEDS INSIDE
/. Bee Balm, Blanket Fower, Black Eyed Susan,
‘Showy Milkweed, Columbine

o

rooney bloom



KELLY NICOLE ENTEPRISES

AN ORGANIZATION WITH BIG DREAMS
AND A BIG HEART.

Kelly Nicole Enterprises came to me for help with
her umbrella brand, both structurally and visually.

Sensitivity to the style of the visuals was closely
paid attention to because of the nature of the
product and what is provided: emotional help
dealing with past and current abuse.

The owner needed a corporate logo, a corporate
web site, a service name, logo and web site, and a
product name, logo and eCommerce web site.

About Press  Contact Home

kn

KELLY NICOLE

ENTERPRISES

Welcome to the Kelly
Nicole Enterprises Web Site

‘purus, lacinia eget elementum sit amet, ristique nee nibb.

Vestibl t v
How
nulla eget ibero palvinar nullaeget lbero plvinar
BLOG da. al help you [EEErReT

2010 Kelly Niole nterpeiss | 512 868.8988

KELLY NICOLE

ENTERPRISES



DONALD COUNTS, M.D.  Downaip R. COUNTS, MD

. Holistic. P tive, Family Medi

DR. COUNTS CAME TO ME WITH ONE
GOAL: INCREASE HIS PATIENT LOAD. WEE-OME

For the past thirty years | have specialized in Holistic Family and Preventive Medicine, what
is now referred to as ive Medicine. ive medicine is the i ion of the
mind, body and spiritin the healing process. | strongly believe there are multiple causes of
illness and disease and thus multiple routes of healing, therefore an integrative approach is

. . . . Patient Info ce: st 5

After assessing the situation, | wrote a detailed ' Lol L
. Services/Rates An important part of integrative medicine is creating a different way of relating patients. We
proposal covering all the necessary elements to et e R B ST e T e

achieve that goal. This was going to be a basic
rebranding project.

Drawing from both westem and traditional medicine, | strive to:
o offer the most advanced diagnostic methods available,
* utilize the latest and most effective proven therapies,

« integrate the use of mind-body approaches when appropriate, and
o provide each patient complete and objective care.

Dr. Counts needed to visually represent his
professionalism as well as his many years in the
medical field. | began with the logo. He is an
integrative doctor, so using graphics that are
more holistic in nature, i.e. leaves and circle, were :
important. Tha st ol o e 4000 it D Ak Wed s had 1o A ol

in
for Integrative Medicine. Since then other centers have been developed 1o meet the demand patients and practieners.

| created a clean and polished color palette and a BEFORE
structured, professional and very functional web
site after the logo was created.



Donald Counts, M.D.

Home Contact Us

ent Information

About Dr. Counts Services Wellness Web Resources

Integrative, holistic,
preventive family medicin

Complete and objective care using the most

advanced diagnostic methods available and the Donald Counts, M.D.

latest and most effective proven therapies. Home ContoctUs
About Dr. Counts Services ‘Wellness ‘Web Resources Patient Information

Welcome Patient Inform
Here you can downloac
medicine modalities, ar

= - % 2 . ® < About Dr. Counts
Specializing in Holistic Family and Preventive Medicine, what is now referred to as

Integrative Medicine. Integrative Medicine is the incorporation of the mind, body
and spirit in the healing process. | strongly believe there are multiple causes of
iliness and disease and thus multiple routes of healing, therefore an integrative
approach is necessary for comprehensive holistic care

manne,|cancounllyo egardg herbel and cter negrate theraies. | oflrconsatons
incucding, b ot ke b

Services and ]

Dr. Counts offers a wide|
all with a great bedside

Your Health =

Find information, gener|
weight management an|

« biodanteal hormone resacement,
« cholesarol (i) managemart,
—

+ cntayiutrtonlssuns (85, ghten sensity),

An important part of Integrative Medicine is creating a different way of relating to
patients. We listen carefully to your story and health problems, then make
connections, gaining insights to lay a foundation for healing

+ mutabol conions (s aigue, oromyakgia. ypotyridr),
+ panic atacks and

+ waghtossmanagement covns i

Donald Counts, M.D.
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